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Volume is an independent quarterly magazine that sets the agenda for design. 
With going beyond architecture’s definition of ‘making buildings’ it reaches 
out for global views on designing environments, advocates broader attitudes 
to social structures, and reclaims the cultural and political significance of 
architecture. Created as a global idea platform to voice architecture any way, 
anywhere, anytime, it represents the expansion of architectural territories and 
the new mandate for design.

The Volume project continues archis, magazine for Architecture, City and 
Visual Culture and its predecessors since 1929. Volume magazine and archis 
RSVP events form an experimental think tank devoted to the process of real-
time spacial and cultural reflexivity. 

Other protagonists in this project: 

AMO, a research and design studio that applies architectural thinking to disci-
plines beyond the borders of architecture and urbanism. AMO operates in tan-
dem with its companion company the Office for Metropolitan Architecture, 
Rotterdam, The Netherlands

C-Lab, the Columbia Laboratory for Architectural Broadcasting, an experi-
mental research unit devoted to the development of new forms of communi-
cation in architecture, set up as a semi-autonomous think and action tank at 
the Graduate School of Architecture, Planning and Preservation of Columbia 
University.

Volume is produced and published by the Archis Foundation, The Nether-
lands.

Volume # 8 China

New ideas about the future 
of the Chinese city

isbn 9789077966082
Volume # 7 Power 3

On architectural thinking as 
foundation of power structures 

isbn 9077966075 

Volume # 2 Do less!
isbn 9789077966020

An analysis of the architectural Will 
and how to decide on the right dose

Volume # 13 Ambition

Architect’s ambitions in a lands-
cape of misguided purpose

isbn 9789077966136

Volume # 12 Al Manakh 
isbn 9789077966129 

Special publication
History, culture and

architecture of the Gulf

Architectural dimension
of destruction - Caucasus,

Kosovo and Lebanon

Volume # 11 Unbuilt 
isbn 9789077966112 

Volume # 1 Beyond

On going beyond the office, 
the school, and the magazine

isbn 9789077966013

Volume # 10 Agitation

Agitation as vitalizing con-
dition for architecture

isbn 9789077966105
Volume #   9 Suburbia

On opportunities for subur-
bia after the crash

isbn 9789077966099

Volume # 5 Power 1

A photographic essay on 
power and architecture

isbn 9789077966051
Volume # 6 Power 2

Power at the scale of the 
building 

isbn 9789077966068

Volume # 3 Broadcast

On methods and potentials 
of broadcasting architecture

isbn 9789077966037
Volume # 4 Shareware

A portable exhibition of ideas 
to break through architecture

isbn 9789077966044

isbn 9789077966136
Volume # 14 Unsolicited Architecture

Unsolicted Architecture:
the pro-active practice

isbn 9789077966150
Volume # 15 Destination Library

Method and canon for the 
architecture library 2.0



Circulation 
by territories

6,000

2,000

4,000

Actual readership 

Total distribution

Subscriptions

Book stores and 
newsstand sales

18,000

Circulation 
in 58 countries               

Netherlands
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Belgium
United Kingdom
Scandinavia

United States
other

59,0%
10,7%
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Netherlands
Belgium
other (europe)

United States
other (world)

17,9%
6,0%
38,0%

17,9%
20,2%

Subscriptions

Stockists

Distribution

40% discount 
for the cultural 

sector
regular price 

Inserts are welcome, please send 5 
samples for a quote.
Special features will be quoted upon 
request.

1/1
page

1/2
portrait/landscape

inside 
cover

back 
cover

€ 2.000

€ 1.000

€ 2.500

Prices are exclusive of VAT

€ 1.200

€    600

€ 1.500

Advertising Rates
Magazine

on 
volumeproject.org

on
archis.org

80 x 220 pixels
short-banner

60 x 430 pixels
wide-banner

format: jpg and gif (no 

€ 250

Prices are exclusive of VAT

€ 250

€ 350

Advertising Rates
Website
20,000 pageviews/month

not possible

11%

23%

30%

28%

8%

Universities, schools of higher educa-
tion, institutions, libraries, museums 

Architects, designers, artists
 
Architectural bureaus, professionals in 
the building industry

Students

Other

Mediafacts
Readership



VOLUME is printed in full-color 
offset.

We accept Apple Mac docu-
ments in

-- Indesign CS2. The document 
should include Illustrations 
(b&w or CMYK). Postscript 
fonts converted to letter shapes 
and no imported Photoshop 
files. Linedrawings at 800 dpi.. 
All files in one folder.

-- Illustrator CS (.eps). The 
document should include Il-
lustrations (b&w or CMYK). 
Postscript fonts converted to 
letter shapes and no imported 
Photoshop files. Linedrawings 
at 800 dpi.

-- Photoshop CS (.tif ) 300 dpi 
at 100%, b&w or CMYK.

-- InDesign CS1 Bitmap 
(.bmp) images should have a 
resolution of 800 dpi.

Grey scales and CMYK always 
300 dpi. No RGB.
PDF files should be ‘certified’ 
PDFs with position markers 
and all fonts embedded.

Please make sure to always send us 
a matching print by post. Please 
collect all files including images 
and fonts in one labeled folder 
and send a printed list of all the 
file names included. 

Electronic documents can be sent 
by regular mail, by e-mail (attach-
ments should not exceed 9Mb) or 
uploaded to our ftp server (email 
us for ftp details). 

When sending materials, please 
indicate the issue of VOLUME 
you have reserved for and provide 
contact details (name of person 
responsible, phone number, and 
e-mail).

Printing Specifications

Supplying Material for 
Printing

Material Specifications

2/1
spread

1/1
page

1/2
portrait

1/2
landscape

Dimensions

200 x 267 mm 
+ 3mm bleed

400 x 267 mm 
+ 3mm bleed

100 x 267 mm 
+ 3mm bleed

200 x 134 mm 
+ 3mm bleed

Technical Requirements

Send materials to 
marketing@archis.org  

T: +31 (0)20 3203926
F: +31 (0)20 3203927
E: info@archis.org

www.archis.org 
www.volumeproject.org

Postal address
Stichting Archis
VOLUME
P. O. Box 14702
1001 LE Amsterdam
The Netherlands

Issue AppearsAdvertising
deadline

#19 Identity 20-03-200916-02-2009

#20 Crisis 19-06-200925-05-2009

#21 Home/Housing 11-09-200917-08-2009

#22 Al Manakh II 15-12-200913-11-2009

Crisis Management: inspiration, challenge, 
opportunity. 

Indentity and design in a multicultural soci-
ety.

How the masses feel at home.

A guide on developments in the Gulf and its 
impact on the world.

Publishing Schedule 2009


